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“Budget one hour
of rehearsal for
every minute of
stage time.”

— Aaron Frankel
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The Process

e Understand everybody’s goals.
e Assess yourself.

e Follow the story.

e \isualize and rehearse.

o Set the stage for success.

e Ask for the sale.
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Understand

everybody’s goals.




Francisco Osorio
via Flickr




Their Goals

e How does this employer measure success?

e How does this employer manage their
interview process?

e \What does this employer want to get from
this interview?
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e Does this employer’s interview process
reflect the kind of organization you really
want to work for?

e \What do you want to learn from this
interview?

e How does this interview set you up for
success in future interviews?
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e \What areas of opportunity have managers,
coaches, and friends pointed out in the
past?

e Does your online presence reflect the best
possible image of yourself (based on how
your interviewer might perceive you)?

e \What personality elements can you
emphasize for best results?
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“Fascination has little to do
with what you say, and
everything to do with what
you inspire others to say
about your message.”

—Sally Hogshead
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Research

e \What do past applicants report about the
interview process?

e \What trusted contacts in your network have
connections to your interviewer or to your
prospective employer?
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Rehearsal & Improv

e \What kinds of questions make you the most
nervous?

e \What would happen if you started saying
“yes, and” during stressful interactions?
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Joe Haupt
via Flickr
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“They turn It on, they
tune it in, and if they
don’t like what they
hear, they drop out.”

—Bill Jacobs
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Dress “one notch above” typical dress at
the interview location on that day.

Schedule yourself to arrive 10-15 minutes in
advance.

Confirm time, location, and requirements.
Bring 5 printed one-sheet resumes.
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Guided conversation

e | aunch with open-ended questions, then
draw to a close with closed-ended
questions.

e Ask about culture, aspirations, and
how you can add the most value.
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Agenda

e Understand everybody’s goals.
e Assess yourself.

e Follow the story.

e \isualize and rehearse.

o Set the stage for success.

e Ask for the sale.
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Get this deck.

JoeTaylordr.com/blog
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Thank you.
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